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4 INCORPORATED IN AUGUST, 2013
2 IR KYRR 7201348 H
& PAID-IN-CAPITAL : NTS 765,556,960

B EAEEH 51 765,556,960 T
4@ CHAIRPERSON : LISA KAO

%P _‘I_J_./J\ /'\ﬁi
‘ PRESIDENT : MICHAEL P YEH

SR TR EBRod:
4 NUMBER OF EMPLOYEES : 700 (AS OF APRIL, 2020)
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2020 1H 2019 1H 2019 2018

BREUIA
BRA
BXEEF
EFIR
BXEH

Bz (BR)

BRI (ZHH)

Atz &)

H&FF] (F18)

Thie&er Fak T

4,814,969
3,357,700
1,457,269

30.27%
1,370,970

86,299

(54,951)

20,271

51,619

0.68

BRI - #ra®IT % (FraliorbRIh)

5,941,541
4,239,371
1,702,170

28.65%
1,691,328

10,842

(50,675)

10,472

(29,361)

(0.39)

-18.96%
-20.80%
-14.39%

-18.94%

8.44%

93.57%

11,737,383
8,374,047
3,363,336

28.65%
3,360,756

2,580

(122,188)

47,382

(72,226)

(0. 95)

12,013,456
8,694,921
3,318,535

27.62%
3,321,003

(2,468)

(47,171)

27,689

(21,950)

(0.29)

-2.30%
-3.69%
1.35%

1.20%

159.03%

71.12%
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OPERATING REVENUE OPERATING REVENUE
(UNIT: NTD 100 MILLION) (UNIT: USD MILLION)
YOY -2.36% YOY +0.84 % YOY -2.30 % YOY +3.50%  YOY +1.76 %
122.01 YOY -4.78 %
119.13 120.13 117.37
378.60 391.85 P 379.70

W 4th Quarter

4th Quarter

B 3rd Quarter

93.95

m 3rd Quarter

YOY -18.95 % YOY -16.32 %

48.15
B 2nd Quarter 160.51
W 2nd Quarter

1st Quarter
B 1st Quarter

2016 2017 2018 2019 2020 2016 2017 2018 2019 2020 6
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Quarterly Gross margin ratio and Operating expense ratio

—@Gross margin ratio  ——Operating expense ratio

31.73% 32.00%

30.23% 30.38%

29.66% 29.80% 30.08%
28.91%

29.04% 28.76%

26.19% 28.17% 28.26%

27.64% 27.61%

0,
26.03% 26.35%

24.99% 2015~2019 2020

21.71%

3rd Q 4th Q IstQ 2nd Q 3rd Q 4th Q 1thQ 2nd Q 3rd Q 4th Q 1thQ 2nd Q 3rd Q 4th Q 1thQ 2nd Q 3rdQ 4th Q 1thQ 2nd Q
2015 2015 2016 2016 2016 2016 2017 2017 2017 2017 2018 2018 2018 2018 2019 2019 2019 2019 2020 2020
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Quarterly Net profit ratio

—Net profit ratio (befor tax) ——Net profit ratio (after tax)

4.81%

4.44% 4.56%
3.40% 3.57%
3.03% S 4.57%
2.03% 2.09%
: 0% 295 > 6 1.89%
_ : 0.54% 0.97% A
1.79% 0.44%
R 0.28%F7 1 32%
1.04% \ ==
o os1m  052%
e R 0.40%
-3.38%
2015~2019
-3.37%
-3.82% 2020
-5.02%

3rdQ 4th Q 1stQ 2nd Q 3rdQ 4th Q 1th Q 2nd Q 3rd Q 4th Q 1th Q 2nd Q 3rdQ 4th Q 1thQ 2nd Q 3rdQ 4thQ 1thQ 2nd Q
2015 2015 2016 2016 2016 2016 2017 2017 2017 2017 2018 2018 2018 2018 2019 2019 2019 2019 2020 2020
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Net inventory value

—|nventory to total assets ratio —Net inventory (NTDS$100 million)

36.4 37.2 36.9
31.4
29.7
28 .
16.6
% 43% 45m
2015~2019
30%
2020

2rd Q 3rd Q 4th Q 1stQ 2nd Q 3rdQ 4th Q 1thQ 2nd Q 3rd Q 4th Q 1thQ 2nd Q 3rd Q 4th Q 1thQ 2nd Q 3rd Q 4th Q 1thQ 2nd Q
2015 2015 2015 2016 2016 2016 2016 2017 2017 2017 2017 2018 2018 2018 2018 2019 2019 2019 2019 2020 2020
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Cash Flow Analysis

I Net cash flows provided by operating activities B Net cash used in investing activities
B Net cash used in financing activities — Cash and cash equivalents
NTDS 100 million
12 10.40
10
8
6 4.44
4
2
o =l R - =5 B
2
-4
6
-8
. 2015~2019 2020

3rd Q 4th Q 1stQ 2nd Q 3rd Q 4th Q 1thQ 2nd Q 3rd Q 4th Q 1thQ 2nd Q 3rd Q 4th Q 1thQ 2nd Q 3rd Q 4th Q 1thQ 2nd Q
2015 2015 2016 2016 2016 2016 2017 2017 2017 2017 2018 2018 2018 2018 2019 2019 2019 2019 2020 2020
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e  The 2020 June and July Sales were observed with booming demand as furniture stores re-opened across the country
o EBA2020FE 5 H Kt H ERRENASEE - K AZIHEH LG R -
e  The demand of furniture or home furnishings exceeded the expectation of most U.S. business executives.

o UL HEAMHET KGR - @2 BEEBI S E L TR

° US consumers are buying furniture at unprecedented levels, especially during this normally slow summer sales season, which also leads to unusually
sizable backlogs.

o BRI BERACH EFREN] » SERBNE A - REFBEAF 2 X SEAICEEAFEMAERBES -

° Due to the pandemic, social distancing, and government subsidy program to the unemployed workers, it is hard to find qualified work force at production,
warehousing and logistics sectors.

o AP IEBETEIR AU BT AL PR EEAE S DUR SEBIEUN R 2 25 TR ZEMRG - HECERT R S e 4 R E N N IIEE B R TAE -
° Many U.S. furniture industry executives believe demand for furniture might probably stay at a relatively decent level for the rest of 2020 (i.e., 2020 H2)
o EREFAEFTIWE 2020 FHEMEXEAFK -

° Based on a study on the US leading 25 furniture and bedding retailers (Furniture Today 2020 — Strategic Insights); With respect to growth trend of
furniture distribution channels:

o IRABTH I TS B 32 B B 25 K 5 2 B £ H AT A A (Furniture Today 2020—Strategic insight), 2 B 818 % <« R EZ W
o Direct-to-Consumer channel experienced the highest growth (estimated @ 27.7% from 2018 to 2019)
o T H5EH B EEDTC (Direct-to-Consumer) RFAE A i = R % (lFT20194F#820184F Al £:27.7%)

o Where the Two Ecommerce giants (Wayfair and Amozon) with a combined 2019 sales of $7.5 billion in furniture and bedding sales, which represents
a 27.7% annual growth (i.e., a combined net increase in sales from 2018 to 2019 of USD 1.6 billion).

o FEBIW KRR BETH (Wayfair and Amozon) A 5120194 58 HeH B AR A 7518 35 70, TR Fi1227.7% (RN, 20194 $H B2 4H K 201 84F 14 il 164% 35 Ju)
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Coaster has a well-diversified distribution channel on DTC and Independent Furniture retailers
= EIE-KY A1 H o B o8 808 B, £ 5 & 75 7% 18 % (Direct-to-Customer) X B 7 X A B S
Coaster enjoys the rapidly growth of DTC/Ecommerce fulfillment such as Wayfair and Amazon

% JEIE-KY 1E B L & T Wayfair X Amazon, 1E %5 1 i 155 B PR il 4=t 2 b IR 18 2

As well as Coaster’s independent run furniture retailers/dealers base consists of 8,000 plus furniture dealers, who are more resilience
in managing their operation during the pandemic period (e.g., lower overhead cost of operation).

[ PRy, 2 LK Yt B T SR B 15 8,000 2K 2 My 37 58 L2 563 /AR T, DR LRI S TR 378 T Jl AR, R 17 U1 ] DR B 20 I 68 /2
1.

Coaster adopts a business model with adequate level of inventory (general keeping 3-month safety sock stored at its 9 US warehouses).
The safety stock offers a sustainable solution facing the disruption of overseas supply chain during the pandemic period.

2 RIE-KY BT R 710 2 A7 B (R IO 2 Jo DR KR 318 H 22 2 4 AT, TR e 1 1 < BB sl A 3 48, VhRedRefit
TR ZAF B MR .

Coaster continues investing substantial resource on developing/enhancing its supply-chain procurement system (RP2), digital sales
platform (CC3), and 020 marketing and service solutions.

7 FEE-KY HRAE 3 10 B T YR A T R A (L JESEER I R 4T (RP2), BUATALSE & (CC3), UL B4R F B4R T (020) 2 4T 88 % IR A% i
SR

Coaster is relatively well-positioned to capture the opportunities during the period of pandemic and post-pandemic for the New
Retailing and Industry 4.0 environment.

TH] 368 39 e e 1 AR B e I 2 T B B I 13640385, 7% JIE kY O B AR EHE BY, 3B R AR 1. 12
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2019 2020 1H
SALES PERCENTAGE BY CHANNEL SALES PERCENTAGE BY CHANNEL
// Wfﬁ Top100 \—l Top100
/ 4% Brick and 2%
Brick and Mortar Mortar Small and
79% Small and E-commerce medium

73%

E-commerce

medium furniture
stores
75%

furniture
stores
71%

27%

B * %

13



<<

B BB - 2B

XEZERIENRE

t

FEIR BT LVE T R i S R i R

B Channel growth percent change 2018 to 2019

IR

Direct-to-consumer
Manufacturer-branded stores 8.3%

Lifestyle furniture stores

Warehouse club 5.0%
Discount department stores 3.8%
Traditional furniture stores 2.2%
Rental stores 21%
Bedding specialist § 0.5%

-3.8% Department store

Source: Strategic Insights, 2020 Furniture Today study

27.7%
-
ne
The direct-to-consumer
channel has led the growth

parade every year for the
past six years.

Source: Strategic Insights,
2020 Furniture Today study
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Percent change in Home Depot’s foot traffic compared with 2019

200%

X B

7ok BR 8 _EF

100
Wi Stay-at-home ME
0 order in effect
N Thid dla—
Jan Jun VT NH
WA ID MT ND MN IL MI NY MA
OR NV WYy SD 1A IN OH PA NJ CT RI
CA ut co NE MO KY Wwv VA MD DE
AZ NM KS AR TN NC SC DC
OK LA MS AL GA
HI AK X FL

Note: Data are calculated on a 7-day rolling average.

Source: Unacast

Sawyer Click/THE WALL STREET JOURNAL
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Foot traffic compared with 2019

150%

100

Lowe's

50

\’&-&’\I\ Walmart
Best Buy

Macy’s

-50

7100 1 [ 1 1 [ 1
Jan.2020 June

Source: Unacast

Home Depot
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