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ZBE-KY RRBlReI R E AL ER
COASTER IS AN INDUSTRY-LEADING
IMPORTER AND DISTRIBUTOR OF FINE
FURNITURE

& INCORPORATED IN AUGUST, 2013
% 0 RE-KYR 1T 220138 H

@ PAID-IN-CAPITAL : NTS 765,556,960
BUEAREEH 5 1765,556,9607T

@ CHAIRPERSON : LISA KAO
EER SRS

@ PRESIDENT : MICHAEL P YEH
HRZCH T BRI

&€ NUMBER OF EMPLOYEES : 700 (AS OF APRIL, 2020)
LEEEFEE T AET700 A
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K EE-KY BERBTHNF EALER e
COASTER IS AN INDUSTRY-LEADING IMPORTER AND DISTRIBUTOR OF FINE COASTER
FU RNITU RE FINE FURNITURE

Dayton, NJ
e °
Chicago, IL

Coaster established warehouses
in U.S. to offer supply chain Sa“f’a"c‘”' CA & et S0
warehousing and dist.ribution to e ey

more than 8,000 furniture dealers L) Dallas, TX

and Bricks & Mortar retailers, as 4

well as the major Ecommerce
clients.

FL

S S T S
SEUEUL T St (e A > (ST v
Y EETFEET » A
T2 288,000 H 35 F 5 B2 %

EEZHR - Excellent Distribution Locations in U.S.

KBTI ERNHEELES




K EE-KY BERBTHNF EALER P N
COASTER IS AN INDUSTRY-LEADING IMPORTER AND DISTRIBUTOR OF FINE COASTER
FU RNITU RE _ ; - » | - - ' FINE FURNITURE

- _Taiwan
e e
To ensure the stability of supply X~ L : L i
chain and the quality of products, OJ Tl SN LS [ 7 Vietngst
Coaster established overseas LR Bt R N
i (g | laysia C

procurement offices in Asia,
including China, Malaysia, Vietnam
and Taiwan. The diversified
product sources reduce the risk of
shortage.

ek RIS - (EIS D v
401 cPEATE « B SCPEES - iR
LB B B

v 77 Diversified Product Sources in Asia

DURHEL T A S S B BT 2 26 75

7R B2 S B R SR AR A :}H%—‘% B’Ji ]%ﬁ#%\‘ﬁ
i B B — i R AR E R EE/ JL FJ& N =% R
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Summary of 2020
Financial Results
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Financial Information- Consolidated Statements of Comprehensive Income 7~ \

MEEN- afEaENR COASTER
FINE FURNITURE
The “Operating revenue” of Year 2020 was lower than the it of the same period of 2019, the “Gain after tax” of 2020 increased NTD
318,558 thousand compared to the same period of 2019.
202045 2S£ AI20194E /) » # % FFir20194H4 /11318 5587 - Unit: NTD $1000; %
BB HrE T 5 % (R RERSN)

. vear | 202 | 2019 | Yo¥

Operating Revenue

BN 10,314,597 11,737,383 1212 %
°P§f¥“g§2§°“ (7,141,190) (8,374,047) -14.72 %
G}g;;_%%?t 3,173,407 3,363,336 -5.65 %
Grossga*&g,izr: Ratio 30.77 % 28.65 % -
099’%?;;%%9“5“ 2,838,659 3,360,756  -15.54 %
Caig ‘g;’%}g(fég;‘m"s 334,748 2,580  12874.73%

Non-operating Income and Expenses

B SN () (103,411) (122,188) -15.37%

Income Tax Benefit (Expenses)

FramRFIS (2R 14,995 47,382 -68.35%

Gain (Loss) after Tax

B (38) 246,332 (72,226) ;

Earnings per Share (NTD)
SRR FE¥ ) 3.24 (0.95) -



Financial Information- Operation Revenue in Recent 5 Years 7~ - U
TSN BRIFREERUE(L COASTER

The operating revenue not varied much from year 2016 to 2019. In 2020, the operating revenue decreased slightly, the company focused on
building Coaster brand and strengthen its efficiency in procurement.

20164 FE2019F ZWTEEA N - 2020 S ST 108 » B E O Ranfii (b KAETHRIEReR -

Operating Revenue Operating Revenue
Unit: NTDS 100 million Unit: USD $ million
P PN - e I ) . - .
SHFEEBAGTE®)  wimweanmr SHFERBACTEETE®) s ze mar
9 3gy  YOY+0.84 % 5200 YOY+3.50%  YOY+1.76 %
YQOY -2.36% YOY -2.30 % YOY -4.78 % YOY -7.78 %
YOY -12.12 % 398.76
122.01 119.13 120.13 117.37 ’ 378.60 391.85 379.70
. 350.16
103.15
W 4th Quarter 4th Quarter
W 3rd Quarter M 3rd Quarter
® 2nd Quarter ® 2nd Quarter g S SRS
97.64
1st Quarter B 1st Quarter

95.68

96.14

2016 2017 2018 2019 2020 2016 2017 2018 2019 2020



Financial Information- Gross Profit Ratio and Operating Expense Ratio o~
MBEN- STEXEEBNRNEXERE COASTER

FINE FURNITURE

The gross margin ratio of 2020 2Q to 2020 4Q were 32.00%, 31.96% and 30.38%. The gross margin ratio of year 2020 reached 30.77%, higher
than it of year 2018 and 2019.

202055 —F 2 E U TR 5532.00% ~ 31.96% 230.38% © 20205F-2FEFE530.77% » #2018 K2019F-A et -

Quarterly Gross Margin Ratio and Operating Expense Ratio

FEXTHRLEREMAR

—Gross margin ratio = 3% £ Fl)>2% —Operating expense ratio ‘=32 FH 3%
> >
31.73% 32.00%  31.96%

30.38% 30.66%

30.23%

29.80% 30.08%

29.50% 30.38%

29.04% 28.76%

28.17% 28.26%

27.64%

0,
27.19% 26.36%

26.35%

2015~2019 2020

21.71%

3rdQ 4th Q 1stQ 2nd Q 3rdQ 4th Q 1thQ 2nd Q 3rdQ 4th Q 1thQ 2nd Q 3rdQ 4th Q 1thQ 2nd Q 3rdQ 4th Q 1thQ 2nd Q  3rd 2020 4thQ
2015 2015 2016 2016 2016 2016 2017 2017 2017 2017 2018 2018 2018 2018 2019 2019 2019 2019 2020 2020 2020 10



Financial Information- Net Profit Ratio > i @
IEEN- ST BR=E COASTER

FINE FURNITURE

The net profit ratio of 2020 2Q to 4Q are positive.
202045 —F R VUFFFHR B IE -

Quarterly Net Profit Ratio

R

—Net profit ratio (befor tax) 5+ (F2 Aij) —Net profit ratio (after tax) jFFI>% (F212)

4.57%

4.44% 456% sy 4.28%

4.81%

3.40% 3.57%

3.03%
0, 0, 0,

1.42% 3.11% 3.10% 3.18%

2.15% 2.26%
1.04%

0.359
2015~2019 2020
-5.02%

3rd Q 4thQ 1stQ 2016 2ndQ 3rd Q 4th Q 1th Q 2nd Q 3rd Q 4th Q 1th Q 2nd Q 3rd Q 4th Q 1th Q 2nd Q 3rd Q 4th Q 1th Q 2nd Q 3rd 2020 4th Q
2015 2015 2016 2016 2016 2017 2017 2017 2017 2018 2018 2018 2018 2019 2019 2019 2019 2020 2020 2020
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Financial Information- Net Inventory 7 N
AT E- FEREEI COASTER

FINE FURNITURE

Compared to the beginning of year 2020, the coronavirus pandemic disrupted the company’s inventory procurement strategy, led to a 36%
decrease of net inventory.

R R RIS T T2 e il SR B & 2020 [ Z A7 B/ F BRR ) N [#36% -

Net Inventory Value

@g@gﬁ Unit: NTDS 100 million

BBz ¥rea® 8ot

—Inventory to total assets ratio {7 &{L54& & & L —Net inventory {7 & 544
36.4 37.2 36.9

34.9

16.6

15.8 15.9
42%  43% 45m
2015~2019 30% 29% 29%
2020

2rdQ 3rdQ 4thQ 1stQ 2ndQ 3rdQ 4thQ 1thQ 2ndQ 3rdQ 4thQ 1thQ 2ndQ 3rdQ 4thQ 1thQ 2ndQ 3rdQ 4thQ 1thQ 2ndQ 3rdQ 4thQ
2015 2015 2015 2016 2016 2016 2016 2017 2017 2017 2017 2018 2018 2018 2018 2019 2019 2019 2019 2020 2020 2020 2020
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Financial Information- Cash Flow in Recent Five Years 7~ N
PEEN- REAEERSRBAN COASTER

FINE FURNITURE

To prepare for a post-pandemic future, the company maintains an adequate level of cash on hand, the “cash and cash equivalent® on book was

NTD 1,077 million at the end of 2020.
20204 MR IR M4V E IR GEpEELH & 10778 T » IRETH - ANEIRE N ZIRE - B e B o S tnfm e F o

Cash Flow Analysis

R RE I

mmm Net cash flows provided by operating activities & 2558 IR & mmm Net cash used in investing activities By & &8 2 IR E i =
Unit: NTDS 100 million
s e . . 5 o7 LW (2 T
Net cash used in financing activities 2 & 5 2 Il &R = ——Cash and cash equivalents i 354 R 4& H 4 AL Fral BT
15 13.10

10 8.06
579  5.97
5 43 . 4D 483 453 463 461 469 487 447
-5
2015~2019 2020
-10

3rdQ 4thQ st Q 2nd Q 3rd Q 4thQ 1thQ 2nd Q 3rd Q 4thQ 1thQ 2nd Q 3rdQ 4thQ 1thQ 2nd Q 3rdQ 4thQ 1thQ 2nd Q 3rd Q 4thQ

2015 2015 2016 2016 2016 2016 2017 2017 2017 2017 2018 2018 2018 2018 2019 2019 2019 2019 2020 2020 2020 2020
13



US Economic
Policy and
Furniture Industry

Prospect
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Economic Policy of the Joe Biden Administration

FE R BOR S J7 1R

> General US Political Environment
ERFNEUEIRIE

o Consensus of Two Parties on Major Challenges Facing US, but
o Polarized on Approaches and Setting Priorities in Dealing

Challenges
o RIEHEBIILFEMALD, (1 LBEPKARE

» Balancing of Power (Two Parties) — Distribution of Congress and Senate
Seats.

5 R 50 e s D L 100 5501, 5% 2 S B B AR

o 2021 Budget Spending: Infrastructure, Social Warfare, Defense,
Health, etc.

o HTHEERCZH: 1TEL 1118, Bl AR, B

o Proposed New US Tax Legislations

o HNUEARIEZHEE)

o Incentivizing of Domestic Production and Discouraging Offshore
Investment.

o SIEBIANEEEH), REFHRERFEINR

.
COASTER

FINE FURNITURE

» Subsequent to the two 2020 Stimulus programs (52T and $0.9 T) under Trump
Administration, in March 2021 (3/11/2021) Biden Administration obtained Congress
Approval on the $ 1.9 Trillion (the 3') Covid Relieve Bill.

FEEBUMHEL S =2 1.9 E{E(Trillion) = THTE 1% 47 IR FHE:

o

O
O

To Individual / {f& A Z 457
1. A one-time amount of up to $1,400 to qualified individual (by income)
— X PERE A BN 1,400557T
2. An extended $300 per week, to unemployment insurance supplement
(until Sept 6, 2021)
AN ZEREBI 300557
3. Expanded Child Tax Credit
T2 A TER BN
4. Funds into vaccine Distribution ($20 billion)
e R E LA BN (Y8 200{8357T)
5. Rental and utility assistance ($25 billion)
&P A(E 5B (4880 2508 357T)
To State and Local Governments / 7 5 E{fF:
Subsidy to State/Local/Tribal ($350 billion)
37U o SR BAEKS, 500{8 55T

THEARIAES 2 R s R

foE R A4S Rt e A
PRIFHEE AT K

15
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COASTER

FINE FURNITURE

Economic Policy of the Joe Biden Administration: Build Back Better
%$§?£EQ}T{[:Z7Z’%)B\§‘I‘% > Build Back Better Recovery Plan / FE& B 5B AR E:

o After the passing of $1.9 Trillion Stimulus Bill, Biden Administration is expected to
propose more stimulus programs to “Build Back” America (the so called “Build Back
Better Recovery Plan”)

o Inthe next few years, it is expected that Biden Administration will seek Congress

» US-China Conflicts on Trade, Technology, Geo-Political Confrontation supports on investing various US infrastructure Programs (expect to have a total of

o - . $3 trillion), it is likely in a two-phase or multiple phases bills.
Ao 232 52 AN - IWBZ % VAN ! e .
PR35 FOR R R, G IR EUS o If success, it is expected to create a sustainable grow economy and create more

o  Tarif War vs. Technology War. manufacturing jobs for the US workers.
TERANT S 2Bk TR 2 FHTER o  THHIARAREE, SSEIBHF BRI 2 J@ 0%, 8 A8 EH =2 38 (B (Trillion)35 7T
o After the United States—China Talks in Alaska (the Alaska Talks / Anchorage AR M AT B BT E.
Meetings) - ”.
252 R A SR L B 8 »  “Build Back Better Recovery Plan” :
o  Competing on Geo-Political Influence (US, China, Russia and EU). Phase | (Tangible-Traditional Phase Il (Human Infrastructure
S 7 Y Infrastructure Focused) —Estimate $ 2 focused)—Estimate $1 Trillion in
Trillion in Spending on: Spending on:
» Disruption and Re-Stabilization of Global Supply Chain on Non-Technology Sectors o  Manufacturing o  Pre-Kindergarten Program

o  Climate change Measures o Free community college tuition,
o Broadband and 5G, and o  Child Care Subsidies
©) O

US Roads and Bridges Prescription Drug Overhaul

EERHLE Y ri s s iR

o  Supply Chain Reposition: An Enterprise Has to Weight Multiple Factors;
Including Tariff Cost, Availability of Local Resource, Tax Incentive, and the

Enterprise’s Business Strategies. FPEECEER “HIPHY” HarikE FPEESEEIN ATTEARIEE, THET
(SR TAIEG 2 B PR BRRRRCA, 55 T, B, fesfela ol &, HETH A 28 & (Trillion)3=7T A TEE(Trillion) 35T

o ZUEKEE o EHRAIHE

o RIERRAL - HBrAcTRAHREEE o HREmHE

o Ml - SGELE o TS

o FERRERSAEEE o JRIEELGTEE 16



How to Pay for this $3 Trillion ambitious Plan?

SRR L L E AT

> How to Pay for this $3 Trillion ambitious Plan? / SEERFURFE A S Y, 81T ?

o Deficit / Debt #5717 /M&
o Max Tax Rate HaUgFi R

» Proposed Tax Law Legislation to Increase Taxes on Corporation and Wealthy
Individuals / FEEBUFFEN, B3R E AR
. Likely Max Corporate Tax Rate will ¥f{P>ZEaF0 Ay vl gEFS it :

o US Domestic Corporate Tax Rate to Increase from 21% to as high as 28%
B TR AR T 2 25%% f 151 28%

o  US Company’s Foreign Sub (GILTI) Effective Tax Rate Increase to 21% or
higher
Sl (b3 2 BRYMEIE B FE TS (GILTI) BiRigm A21%LL L

o Impose 10% Surtax on Foreign Profit on US Enterprises — outsourcing US
jobs to overseas
AR H10% 2 7 SE AP S 2 T & B A

o Incentive to On-Shoring Production — “Manufacturing Tax Credit” to
promote revitalizing, renovating and modernizing existing or recently
closed down-facility.

Az I B IR (5R) Z AL S 2 2R

Il. Increase Individual Tax Burden on higher Income Taxpayers: ¥ A 6557 7 FEit:

o Individual top marginal tax rate to 39.6%
feEE AT 2 B a =i A 2 39.6%
o Taxing capital gains at higher ordinary income tax rate

R E ARG

.
COASTER

FINE FURNITURE

» Observations / FESFIRIEE HE 7 s 2

o “Building Back Better” Recovery Plan proposing by Biden’s
administration might be one of the most aggressive demand-side
driven government sponsored fiscal plan since the great recession
before WW-II
FEE B R T < 3B (R (Trillion) 35T~ AR TH H S i, Al RS2 B

(EESE
KHEHHA BRI 2

o It presents substantially opportunities and risks to US and the global
economy. Policy makers and business executives should carefully
access the impacts on their countries, economies and their business
operations.

o IR BURIAE RHEH%, AR G B 17, HeERBUE4E
R SRR A R H 2R

o Executives of Coaster are closely monitoring the potential
development, including the impacts on global furniture supply,
international transportation challenges, US monetary policy of
inflation and interest, economy recovery and consumer spending.
Coaster will make proper adjustments to the challenges and
opportunities presented.

o HEE-KYLEEBRCETHENLER, m¥ ek B EHT
(BRI i e A AR DK, SR MR 2Ry i B AR LSS
BET 7, A& B AR 1B (G A AR R o, A0 [m Bk BT S T B A

HE.
17
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COASTER

FINE FURNITURE

Impacts and Risks to US Furniture Industry

FREHTIEL I SRBZ Bk 2 so B L

» The Funding of this ambitious Plan Requires Congress Support > Likely Impacts to Coaster’s US Business

e BIE-KY EREEBIY A RE 2
I. Positive to Furniture Retailing:

House and Senate: (Bipartisan support? Filibuster vs. Reconciliation)

FRR BT RS, RIS 2 M ey SR

W e =] SB[ &2
> Risks on Economic F{fF < HIEmEN B Hx BEE TS B LB
- i . . o Create additional Job—expected to 5 Million.
2 5@?%9% ;e%fé%t é@F%EFI;;n Excessive Debit Issued o AT AIS500E 6 T ek
o Financial Market Response to this aggressive proposal 2 g}fr;;%e dem%nds on goods
o WTSRFTAHIGHINIE o Likely tE(;Dstablllze US real estate market — good for household goods
o Inflatlon and Interest Rate — whether these can be managed effectively like furniture
o HEA B e 2e i i

o FREFREIFFHIETS - MR E R FHmAIFE K

Il. Risks: Interest Rate, Inflation Rate, excessive Government deficit, and
others.

Jelfg: AR, SRR, BURFTRT S, DU HAt ARG SO Ay 22
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2021 Furniture Industry Prospect
2021 FEHR HEFREE

» US Furniture Industry - 2021 Prospect
> FEHRHERREE
o  Consumer Spending — Pandemic Factor
ﬁ%ﬁ%xﬁ?%xfﬁ%z
Working from Home
= Reduction of Travel and Entertainment Spending
= Stimulus Program: 2" Package just passed in early March by House
and Senate
= Uncertainty in 2021, Long Term Still Depends on Recovery of
Economy
o  Global Supply Chain — Challenges
X FL A SERHE I T EE P
= Foreign Sourcing Reposition — This Is Not An Easy Task
= International Transportation Challenges
= PR AR B S R (AR PRER
o US Housing Market — Now, Attractive Financing Cost; Long Term:
Economy Recovery.
55 B8 5 2 5 B R R A A SR YRR, RN = F R ACEE
EAE 1M E
o Foreign Exchange - US Currency Devaluation and Effect?

FRICHE R AH RS S 8

.
COASTER

FINE FURNITURE

o New Retailing Environment — US Furniture Retailers
R
= Ecommerce Retailers and Shopping Experience of Consumers
= IEAEVH B B TR B AR G
= Traditional Brick-and-Mortar (B&M) Retailers are Challenged by
both Ecommerce and Covid-19
= EHEAS TS R A A 28 2 1 ) E T
" B&M Furniture Retailers to Provide Consumers with
 EHEERTEEANHEERE LU, MR TR, RIUSEEE
Ao BRI S BEpE M B G B
e Simple and Seamless E-Commerce Experience.
o JIARTE HEIERREREFNIE 5SS
e Elevated In-Person Customer Service
o EEERZENE AM LB IEE
o US Furniture Retailing:
KBFEEHEHRE
= Pandemic shifts consumer shopping preference.
w B R b S I B 1 e
= With the combination of the additional cost on tariff, product
sourcing and logistics, these will eventually lead to the paradigm
shift of US furniture industry.
= AR, W MRIE B DL YR A BT A B SRR 3R, AR 56
B0 2% . 36 A Rl HY B K A i 5, 19



Challenges and
Opportunities
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Coaster Driving for Excellence:

SR ~ RIS

Challenges and Opportunities

PRk Er
» Challenges:
> PkEK

o  Disruption of Global Supply Chain: Rising Cost of Tariff, Unstable
Logistics Resource, Exposure to Foreign Exchange Risk

o HE BB, SUEHEAEEVER R, MR T R

o Disruption of Ecommerce Cannels on US Furniture Retail Stores.
o EEETEHHHERRAEELHGTFET]

.
COASTER

FINE FURNITURE

»  Opportunities:

>t

©)

Leveraging and Enhancing Coaster Role as the Supply Chain Manager
and Adopting Innovative Tools and Methodologies Available Under
Industrial 4.0.

F R AL e SR B, T AT TR, DA SE4.000 77 B, 1RTT
7 RE-KY 36 B 5 AL i 35 1 2 S s s

Extending Coaster Role from B2B Marketing to B2C Marketing and
RAT BH [, AT R w478 (B2B), HE— P e {4 £ LA Coaster i
JRS R T 2 BT 85(B2C)

Consolidate Our Existing Independent US Furniture Retailer Base to
Create an US Service Network with Enhanced Consumers Experience
Focused (CCN: Coaster Community Network)

A R R - KY 2R B8 s 2 R A B4, TR Bt AN
PEEE, 1E4R HRERAHE SR

21



Our Vision and Commitments:
& R KRN A = B H A

> Direction of Our Core Competency Development: Investing in Digital
Capabilities

> sk HRE SBREA TR E D

> New Retailing Initiatives - Leveraging Industry 4.0 Methodologies on:

> FEMEEERE T, LL3E4.009 0 A R

o  Buy: Supply Chain & Procurement Management (RP2),
o U BHEHE IR E T A4 (RP2)
o Real-time inventory management, predictive analytics,

o HlEFIFREEHR AT

o  Sales: Elevating to “O20” Business Core Competency - Connecting On-Line
Marketing to Off-Line Community-Service Network Resource (e.g., “020”

Initiative)

o  HHEE UL ERIREE A%, VTR P A ETRS, @A IR A

.
COASTER

FINE FURNITURE

Technology: Sale Automation Initiatives: On-Line Sales and Order Placing
Platform Enhancement (CC3)

FIE: FrEE SR Ny BAT B SR 2 S5 5 CC3, i th /NS P X
- P & S

Digitalization: Marketing IP Deposit Digitalization - Creation and Utilization

/L BT R AR T, SR BT

Coaster CCN Initiative (Coaster Community Network)
PN E B EFL S (CCN)
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Q&A
GRS

Thank you!
E b B




